”INNOVATIONSMOTORVEJEN”

After-hours conference with Debra Amidon, Leif Edvinsson

and Lise Kingo

Monday, December 6, 2004


Innovation is a crucial aspect in the survival of Danish companies both on a national and a global scale, which is why this issue has been given a high priority on the political agenda. Today’s conference has been arranged as a collaboration between the daily newspaper ’Dagbladet Børsen’, the publishers of ’Børsens Forlag’ and Novo Nordisk, and offers you the opportunity of meeting two widely respected researchers of innovation, Knowledge strategist Debra M. Amidon and Professor of Intellectual Capital Leif Edvinsson. 

For many years Novo Nordisk has been known to make sustainability an integrated part of its business and brand. In addition, the company is working strategically with innovation and knowledge as vital elements for future business success. Executive Vice President Lise Kingo will elaborate on the aspects of innovation and knowledge in a global stakeholder perspective. During the last year Novo Nordisk has been collaborating with Debra M. Amidon on Knowledge strategies and management. Further, Novo Nordisk is represented as a case study in the Danish edition of Debra M. Amidon’s latest book, Innovationsmotorvejen. 

Debra M. Amidon, Founder and CEO of ENTOVATION International, Ltd. is author of the book The Innovation SuperHighway, the Danish edition of which called Innovationsmotorvejen will be released on December 6. Debra Amidon will discuss managerial elements of a knowledge-based economy. Research in innovation trends/opportunities, innovation networks, knowledge workers, and collaborative technologies are all elements that are vital to that innovation superhighway which modern and expanding companies are advised to implement. Debra M. Amidon works on an international basis in more than 30 countries, and her experiences have been accumulated through a long-standing cooperation with local and global organizations and companies, including BP, Skandia, Siemens, American Express, The World Bank and Novo Nordisk. 

Leif Edvinsson, Adjunct Professor of Intellectual Capital at the Lund University, Sweden, and CEO of Universal Networking Intellectual Capital (UNIC), ranks among the world’s leading experts on intellectual capital. His contribution will focus on Intellectual Capital and how the application of Knowledge Strategy can add value to companies. He is convinced that intellectual capital – properly documented, structured and leveraged - is of vital importance to the earnings of all companies, and that the application and development of knowledge capital will therefore be decisive for the individual company’s future market position.

Debra M. Amidon and Leif Edvinsson have been collaborating for many years and they are both designated as frontrunners in the field of knowledge innovation research. It is our hope that this conference will inspire you to introduce innovative measures in your own company.

Program of the day:

17.00 
Arrival and registration

17.30
Welcome 
Chief Editor and CEO of Dagbladet Børsen, Leif Beck Fallesen 

17.40
The Innovation Superhighway: Prospects for Denmark, Europe and Beyond
Knowledge strategist and CEO of Entovation International Ltd. Debra M. Amidon 

18.00
Stakeholder Innovation as part of the business strategy

Executive Vice President Lise Kingo, Novo Nordisk A/S


18.20 
The value of Intellectual Capital and Knowledge Positioning 

Professor of Intellectual Capital, CEO of Universal Networking Intellectual Capital, Leif Edvinsson

18.40
Dialogue with participants


19.00
Networking/sandwiches/drinks

The conference will take place on December 6 at 17.00 – 19.30 at the premises of Dagbladet Børsen, ”Kantinen”, corner of Gothersgade/Sjæleboderne, Copenhagen.

The conference fee will be DKK 495.-, excl. of VAT, which includes the new book of Debra Amidon, Innovationsmotorvejen, as well as food and beverages.

Participants will receive a copy of Innovationsmotorvejen by Debra Amidon in a signing ceremony on the day of the conference. 

In her book, with a Foreword by Lars Kolind, Debra M. Amidon offers her opinion on the nature of innovation and the way in which innovation strategy can be assessed and managed for leadership market positioning. This involves a requirement on the part of the individual companies to create an environment where ideas may be hatched freely, to handle issues concerning knowledge and knowledge administration and to the ability to market new ideas. Enterprises - especially those pursuing globalization and emerging markets - must look at innovation explicitly as a core process for the future of their company.

The book is a journey through these trends and opportunities - one that will provide readers with the sufficient insight to begin launching innovation projects that capitalize on the value of intellectual capital. At the same time the book will serve as an introduction to innovation research, innovation networks and knowledge management - crucial elements in the formulation of leadership innovation strategies for all modern companies.

